27 AEHO|AE &E3F BHEYY FA B3 A+

A Study on Multimedia Devices that Use Five-sense Interface
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Abstract

Nowadays, most of multimedia devices use images
and sounds for appealing human’s vision and hearing.
However, according to development of technologies
which is relevant with digitizing of odor, taste and
touch, people are getting more interested in the
multimedia interfaces that use another senses such as
olfactory and taste as well as vision and hearing.

The study aims to suggest the application of
five-sense interface in marketing area by analysis of
brain activities that is related with olfactory sense and
the connection with emotion. Also five-sense interface
and case studies are investigated.

So far, the step of practical use has been stayed
at the basic level because of a matter of cost but
considering the potential of five-sense interface, we
should pay more attention to five-sense interface and
its application in advertising area which is predicted
that it has huge potential.
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